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CREATING AN NEW TRADITION



HELLO, [ AM ANDREA |
THANK YOU FOR SPEND TIME LOOKING AT WHAT [ HAVE CREATED
MY EXPERIENCE WORKING AS EXECUTIVE CHEF FOR LUXURY BRAND SUCH AS BVLGARI MILANO

& SHANGRI-LA TOKYO LEADMETO SEE AN OPPORTUNITY AND DEMAND FOR A NEW KIND OF LUXURY
WHERE THINGS ARE'LESS IMPOSED AND MORE NATURAL,
A NATURAL ATTENTION TO DETAILS WHERE THE MAIN PURPOSE IS TO
MAKE THE GUEST FEEL FAMILIAR, RELAXED
AND UNDERSTOQOD
OUR RESTAURANT IN KYOTO IS LOOKING TO EXPORT THIS GREAT FEEL ABROAD -
DON'T MISS THE OPPORTUNITY TO ESTABILISH THIS POPULAR VENUE NEAR YOU
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AN ECLECTIC BRAND THAT TALK
T0 ANEW LUXURY GENERATION

WHERE FOOD IS ONLY A PART OF A

QUAL

TY LIFESTYLE THAT INCLUDE CULTURE

MUSIC ART AND FASHION, OUR OPERATION CAN CATER FROM
BREAKFAST, LUNCH, ATERNOON TEA AND DINNER OFFERING
THE MOST COMPETITIVE AND HIGHEST QUALITY PRODUCT



QUALITY IS OUR ONLY STANDARD
FOOD IS ELEGANT, FAMILIAR, APPROCHABLE & UNDERSTANDABLE,
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QUALITY IN THE DETAILS




'CUSTOM MADE




NATURALLY i
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APEROL SPRITZ
NEGRONI
SANGRIA

LIMONCELLO SODA

MOSCOW MULE

SPRITZ SAINT GERMAIN
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SPECIAL COLLABORATION WITH

INTIMISSIMI
DESIGUAL
DISARONNO




USUGROW, EDWEARED, NICOLAS QUCHENIR
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IN 2023 WE LOUNCHED SAKURA JAM FESTIVALE
ATTRACTING LOCALS DJ
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